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Ranch Winery
From harvest to crush. From fermentation, to storage,
to bottling and beyond, there is much more to making
wine than most people will ever need (or want) to know
about. But they know and do it all at The Ranch, so if

you want to make your best wine, you have to do it here.



“Plumbline really helped give Ranch Winery it’s
personality and helped create our brand from
the ground up. They have been a true partner
for our company - producing outstanding
designs that communicate clearly to our
clients. And their fun to work with too!”

Gretchen, Marketing Director at Ranch Winery

E “If Willy Wonka had a

custom-crush campus it
would be The Ranch.”

- Eric, Designer t Plumbline

“Ranch Winery has an amazing
operation is one of premier custom
wine-making facilities in the valley.”

-Brent, Production Artist at Plumbline

plumbline.com | community coffee | B



Specifically Plumbline created the entire identity and branding system for

Ranch Winery, providing them with everything they needed as they opened their doors
in 2008. We then designed and built their website, and have been functioning as their
advertising agency ever since. We continue to create print ads, provide e-mail marketing

services, and design promotional elements for Ranch Winery year-round.

“I'was really amazed to see how much wine
can be made and aged and stored at The
Ranch. What a totally cool place!”

- Dom, Principal at Plumbline
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We’re Creative.

We're bold. Enthusiastic. Passionate about what
we do. We gather inspiration from the things that
most people overlook. We are consistently driven

to create something new or different. To explore,

imagine, invent. But creativity without purpose is
nothing more than a pretty idea. So we add action
to creativity and the result is design that not only

looks good, but also makes people respond.
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It Ain’t Magic.

There’s nothing up or sleeve. Really. To get your
message across uniquely, clearly, and convincingly,
we need to work in the real world. Good design
solves communication problems, but great design
strikes that delicate balance between strategy and
aesthetics. And that can only be achieved with
expertise, insight, and effort. There’s nothing mystical

about it. Yet it’s magic when it all comes together.

NEW

You’re probably not going to hire a creative firm to
give you what you already have or to do what you
could do yourself. You have an idea that you need to
make real. You need to make it stand out. Be seen. Get
heard. To do that, you need us to create something
that is new or better than it was when you brought
it to us. That takes brains, effort, dedication, and

talent. And sometimes, it takes a leap of faith.
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