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Mutineer Magazine
Of course we are big fans of wine. But you know what is
also great? Beer. Dark beer, light beer, beer made from
wheat. And speaking of beer, nothing quite beats a frosty
mug of ice-cold root beer. Good thing there is a magazine

dedicated to all things beverage... Cocktails anyone?



. “Plumbline’s subscription ad art for Mutineer

Magazine not only continues to impress

. “Getting the new Mutineer subscribe ads
is like Christmas morning in my inbox!”
us but is also award-winning. Their - Jeff; Director of Operations, at Mutineer
creative and inspired designs perfectly
communicate the vision of our magazine.”

- Alan, Editor-in-Chief at Mutineer Magazine
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Specifically Plumbline creates the house / subscription ads for Mutineer Magazine
six time per year. We are given creative license to do whatever we want — as long as it
revolves around all things beverage. From original illustrations and paintings, to custom

tattoo art and photography, every time we create a new ad we get to have a lot of fun.

m “I love beer. What would you do for someone you love if
they said, “whatever you want to do this weekend, is fine
with me.”? With no restraints and a proverbial empty
bar seat available, that’s what working on this campaign
for Mutineer has felt like. Did I mention I love beer?”

- Robert, Design Director at Plumbline
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We’re Creative.

We're bold. Enthusiastic. Passionate about what
we do. We gather inspiration from the things that
most people overlook. We are consistently driven

to create something new or different. To explore,

imagine, invent. But creativity without purpose is
nothing more than a pretty idea. So we add action
to creativity and the result is design that not only

looks good, but also makes people respond.
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It Ain’t Magic.

There’s nothing up or sleeve. Really. To get your
message across uniquely, clearly, and convincingly,
we need to work in the real world. Good design
solves communication problems, but great design
strikes that delicate balance between strategy and
aesthetics. And that can only be achieved with
expertise, insight, and effort. There’s nothing mystical

about it. Yet it’s magic when it all comes together.

NEW

You’re probably not going to hire a creative firm to
give you what you already have or to do what you
could do yourself. You have an idea that you need to
make real. You need to make it stand out. Be seen. Get
heard. To do that, you need us to create something
that is new or better than it was when you brought
it to us. That takes brains, effort, dedication, and

talent. And sometimes, it takes a leap of faith.
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